Marketing 4-H in Your County

Get the word out about the exciting things 4-Hers are doing in your county!

Feature a person (youth or adult volunteer), project or event.

Newspapers

Radio

TV

Writing a News Release

http://www.stetson.edu/~rhansen/prguide.html

http://www.ssdesign.com/librarypr/content/f4pr.shtml

Email or mail news release two weeks out if possible

Call or email a day ahead of time to confirm

Pick up the phone – introduce yourself

Photos – digital (ask if it’s okay to send them)

Send names, ages, hometown of people in the photo – left to right

Quotes – provide names/numbers of people to interview

Possible ideas:

Newspaper – ask if you can have a monthly column written by a teen or adult

Radio – ask if you can have a regular (weekly/monthly) time to talk about a project or community event

Television – Think about which event(s) are the most interesting visually and, depending on your market size, contact the assignment desk a few times a year.

Working with the Media

Prepare

Have three specific bullet points

Have background on topic

Anticipate the kinds of questions that will be asked

Nothing is “off the record”

Be positive.  Don’t speak poorly of anyone.

Ask about their deadlines and make sure to get them information when you said you would.

If you are unsure of an answer tell the reporter you’ll find out the information and make sure to get back in touch with them about it.

Always have ideas for photos that relate to the story.  Think of interesting visuals that make the story come alive.  Action shots.  Youth/Adults smiling in the photos – not at the camera – smiling at someone else or happily engaged in the activity.  Tell the reporter you’d be glad to arrange for a photo and, again, get a deadline.

Once the story runs in a paper or is on the radio/tv make sure to email the reporter and thank her or him for the coverage.  

Digital Photography – Setting up photos for newspapers

Action photos are best – show someone doing something

Usually, three to five people in a group shot is best

Always use your flash – indoors or outdoors—sun, rain, all weather

Set your camera on the highest resolution possible

Get people to smile while they are doing something (but don’t have them look at the camera unless they are posing for an award or something similar)

Be bold and “set-up” the shot!  Ask youth to exaggerate their pose, point at something relevant and really have fun.  Use props to make your point!  Newspapers may not use this type of photo but 4-H and WSU publications might!

Make sure to get photo releases from youth if your county doesn’t have the photo release form in the enrollment package.

http://www.digital-photography-tips.net/digital-photography-tutor.html
4-H Media Contact Info:  Betsy Fradd



fradd@wsu.edu
253-445-4543

